
BrandMe: User Experience



BrandMe Platform



Fundamentals

• BrandMe is a service tailored for students from high school through college 
graduates
• BrandMe allows students 3 different options to help improve their personal 

brand
• A personal brand is extremely important for this age group therefore, 

BrandMe is centered around helping the upcoming generation achieve 
success in the corporate world
• What is unique about BrandMe is that it offers a variety of personalized 

options that no other platform or online service can provide



Platform Goals

• Cheap alternative to college/career counselors
• Student/Professional interaction
• Free resource
• Helps improve students personal brand



Why is Branding important

• You’re online, which means that you already have a personal brand.
• In other words: the digital footprints students are leaving across the Internet 

are the embodiment of their personal brand. By being aware and proactive, 
students can manage that brand. By being reactive and unaware, it gets 
managed for them.
• Personal branding helps one find a new job, get promoted, open clients’ 

doors, increase business success, and helps you do your job better –
regardless of your role.



Function

• BrandMe is a service that offers three different options. The bidding, do it 
yourself, and content library
• Each service serves a separate purpose as seen on the following slide
• The services rank in order of customization. The content library is the least 

personal, do it yourself is moderately personal, and the bidding portion is 
the most personalized option
• The do it yourself and content library are free resources



Services



Website Basics
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Bidding Portion



Student Perspective

 



Step 1: The Request

• Student navigates to Bidding Page from menu 
• Student Chooses option Place a Request: Student
• Student is lead to a request form





Step 2: The Search 

• Student fills out request form
• Student hits submit
• Students receive conformation email 
• Request is posted onto an online webpage to be browsed by professionals











Step 3: The Bid

• Students wait 1-2 weeks for bids from professionals
• Bids will be sent via email
• Students will be able to view bid by clicking View Bid on the email









Step 4/5: Student Response 
and Making the Choice

Students Will be Able to Accept
Deny or Negotiate the Bid



• Students will receive a follow up email 
from professional that confirms pricing, 
content, and time frame.
• Student will complete confirmation
• Conformation will be sent to professional 
• Professional will begin working on 

students personal brand



Confirmation



Confirm



• If student denies the bid the 
professional will be notified

• When clicking Deny a list of 
questions will pop up for student to 
answer



What was the main cause of denying
this bid?

What can be done to improve the
quality of your future bids?

Are you still planning to use the
BrandMe bidding service?

Additional Comments:



• If student clicks negotiate a list of 
questions will pop up for the student 
to answer

• The answers will then be sent to the 
professional

• The bid template will be revised and 
sent to the student via email

• The student has the option to again, 
either Accept Deny or Negotiate



What do you wish to be negotiated:
(ex: Price, time, content)

Non-negotiables: 

Additional Comments:



Step 6: Execution

• Professional completes bid
• Student completes payment
• Professional sends student Personal Branding Articles and content that were 

agreed upon in the bidding process































Professional Perspective



Summary

• Overall, the bidding portion is fairly simple to use
• The communication between student and professional will bra carried out 

via email
• The payment will be carried out via PayPal
• Students will leave with either a resume, cover letter, digital portfolio, social 

media, branding statement, or LinkedIn page created for them 



Content Library (TBC) 

• The content library allows students and professionals to post and browse 
videos, articles, and examples in regards to personal branding
• This will be in the form of a open forum/blog
• I will fully complete this section in my original work section next year









Do it Yourself (TBC)

• The Do it Yourself section is free and more personalized than the content 
library, but less personalized than the the bidding portion
• The sections are split up based on education level
• Students will be guided on a step by step journey on how to revamp their 

personal brand
• This will be fully completed as part of my original work next year






